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 Sarah
 Sellers sh

ares details on
 th

e excitin
g  

p
h

otograp
h

y exh
ibition

 to com
m

em
orate h

er  
fath

er’s 90th
 birth

day, w
h

ich
 sh

ow
cases th

e  
icon

ic actor’s h
obby
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 W
elcom

e to Issue 18 of 4W
alls m

agazine 
– your guide to the latest new

s, view
s and 

expert advice to help enhance your fram
ing 

business. 

In this issue, w
e speak to Sarah Sellers w

ho 
tells us about the exhibition she has curated 
to com

m
em

orate w
hat w

ould have been her 
father’s 90th birthday, as featured on the front 
cover. Peter Sellers: Behind the C

am
era is an 

exciting opportunity to see som
e of the rare 

photographs from
 the iconic actor’s collection.

O
ur A

sk the Experts panel is here to help you 
solve your real-life fram

ing conundrum
s. T

his 
tim

e it’s a valuable old film
 poster that is in 

need of som
e H

ollyw
ood treatm

ent in order 
to ensure it is preserved and displayed in all its 
glory. If you have a fram

ing query, do  
let us know

 and w
e m

ight feature it in  
the m

agazine.  

M
al’s M

asterclass focusses on a fine antique 
w

atercolour and looks at m
ount proportions, 

ruled lines and w
ash panels, and a new

 
technique of hypoxic sealing. 

Jared D
avis shares his expert advice on the 

special know
ledge, m

aterials and techniques 
that are required for preservation fram

ing and 
selling it to your custom

ers.   
 W

e’re also pleased to say that 4W
alls 

m
agazine w

as recently aw
arded silver in the 

best publication category at the C
hartered 

Institute of Public R
elations PR

ide A
w

ards!

W
e hope you enjoy your read! A

s ever, w
e 

love to hear your feedback so if you have any 
com

m
ents or a story for 4W

alls, do let us know
.

[C
O

V
ER

 im
age ]  

Peter Sellers by A
drian Flow

ers

©
A

drian Flow
ers

4W
alls by A

rqadia
4W

alls by A
rqadia

@
4W

allsbyA
rqadia
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 Inspired by the French artist Paul C
ezanne, our new

 C
ezanne 

range is representative of the classic profiles that fram
e 

the artist’s fam
ous w

orks in the M
usée G

ranet in A
ix-en-

Provence. Four classic profiles and one m
ountslip are now

 
available as part of the O

riginal C
ollection range.

 T
hese m

ouldings boast traditional w
ater-gilding carried out 

by craftsm
en at Larson-Juhl’s Senelar factory in France, w

here 
the practice of fine w

ater-gilding has been passed dow
n from

 
generation to generation for over a hundred years. C

hoose 
betw

een either a gold or real silver overlapping leaf that is 
burnished to create a luxurious lum

inous sheen. T
he elegant 

gold finish is full of w
arm

 undertones, and is slightly antiqued 
to give depth and a touch of age to this historic collection. In 
contrast, the cool colouring of the hand-applied real silver leaf 
provides a m

ore m
odern, traditional look, and the antiqued 

effect reveals sophisticated deep black undertones. 

Cezanne prices start from
 £7.22 per m

etre and is available on chop.

 

C
O

N
T
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PO

R
A

R
Y

 D
ESIG

N
S W

IT
H
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O

M
O

D
O

 II
A

sian hom
e interiors are the inspiration for the new

 
K

om
odo II range, w

hich gives a contem
porary and m

odern 
feel to fram

ed w
ork. T

he profiles possess an authentic 
finishing technique featuring a hand-brushed textual lacquer. 
T

he attention to detail is furthered by hand-rubbed edges 
that reveal accents of black and brow

n, w
hich perfectly 

com
plem

ent the colours of the fram
es.  A

dding to the original 
K

om
odo range, K

om
odo II features tw

o new
 colours - 

celadon (green) and ivory – both of w
hich boast historical 

connotations yet rem
ain popular in current-day, A

sian-inspired 
interiors, ceram

ics and artw
ork. W

ith a chunky float, celadon 
is ideal for interiors that feature blues, teals and greens, w

hilst 
the ivory shade offers a soft, yet com

plex, com
plem

ent to 
cream

 and w
hite interiors. T

he fram
es are the epitom

e of the 
A

sian hom
e décor trend.

Prices for the Kom
odo II range start from

 £3.23 per m
etre.

N
E

W
 R

A
N

G
E

S 
A

rqadia’s product developm
ent program

m
e strives to provide custom

ers w
ith exceptional design 

and an unparalleled choice of m
oulding products. A

s part of this com
m

itm
ent A

rqadia has added a 
num

ber of exciting new
 ranges to its portfolio.

P
auline

Pauline H
utchinson, Editor 

pauline.hutchinson@
arqadia.co.uk
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Z

IO
In the Lazio region of Italy lies the coastal tow

n of 
A

nzio, and it is this seaside harbour setting that has 
influenced the new

 A
nzio C

ollection. M
any R

om
an 

ruins can be found along the tow
n’s picturesque 

coast, and the colouring has heavily inspired this 
range. T

he flat profile is available in seven natural 
colours, w

hich all lead dow
n to a sophisticated silver 

foil site edge. T
he variety of colours – black, w

hite, 
brow

n, burgundy, light grey, m
id grey and pink - 

ensures there is a shade suitable for everything.

Prices for the Anzio range start from
 £3.79 per m

etre. 

N
A

T
U

R
A

L SH
A

D
ES W

IT
H

 A
LO

R
A

T
aking into consideration the popularity of the 

A
ndover C

ollection, A
rqadia has created a sim

ilar 
range of four profiles for the new

 A
lora C

ollection.  
Inspired by the coastal tow

n of the sam
e nam

e, 
w

hich is situated in Southern Spain, the colours in 
this collection are sim

plistic, yet play hom
age to the 

quaint location. 

T
he w

hite w
ith natural rubbed edges and w

hite nitro 
paint w

ith silver foil echoes the w
hitew

ashed villages 
and its w

inding cobbled streets. T
he burgundy paint 

w
ith silver foil and the gold pay hom

age to the three 
rocky spurs topped by the ruins of the castle that 
the village is nestled in betw

een. T
he edges of the 

profile are brushed to expose the basecoat.  

Alora includes four profile sizes, all FSC certified, w
ith 

prices starting from
 £2.64 per m

etre.

BO
LD

 A
N

D
 BR

IG
H

T
 W

IT
H

 H
A

R
LEQ

U
IN

T
he H

arlequin C
ollection features a variety of 

coloured, high-gloss m
ouldings that w

ill suit any 
style of artw

ork. A
vailable in a variety of bold and 

bright colours, there is som
ething in this collection 

for everyone. C
olours include black, w

hite, green, 
pink, blue, red, grey, yellow

, m
id-blue and burgundy. 

Featuring one sm
all square profile, the range offers 

a high-gloss, painted finish that allow
s the grain of 

the w
ood to show

 through, adding an authentic and 
traditional touch to this contem

porary, fun style. 

Prices for the H
arlequin range start from

 £2.42  
per m

etre. 

BR
ILLIA

N
T

 D
ESIG

N
S W

IT
H

 BA
R

R
A

N
D

A
 

T
he Barranda C

ollection is subtle yet sophisticated 
and offers four, new

, im
pressive profiles. T

he range 
features a texturising paint that sim

ulates an oxidised 
finish, w

hich m
irrors the w

eathered landscape of the 
sm

all Spanish tow
n Barranda. A

vailable in light grey/
silver, dark grey/silver and copper/silver, the colours 
em

ulate the dusty streets of the tow
n, w

hilst 
offering a traditional style that w

ill suit a variety  
of artw

ork. 

The Barranda range, w
hich is FSC certified, starts from

 
£2.64 per m

etre.

For further inform
ation about any of the new

 collections 
visit w

w
w

.arqadia.co.uk

C
A

N
V

A
S FR

A
M

IN
G

N
ew

 A
rro

w
-H

ead D
evice 

T
he latest exam

ple of A
rqadia’s com

m
itm

ent to innovation 
for the fram

ing industry is a new
 A

rrow
-H

ead device that 
launched in Septem

ber. T
his product has been introduced to 

m
eet the increasing dem

and for canvas artw
ork and involves 

a stretcher bar m
oulding m

ade in pine, w
ith a specially 

created groove, together w
ith plastic A

rrow
-H

ead fixings.

Fram
ers sim

ply cut appropriate lengths of m
oulding to size 

then, using an A
rrow

-H
ead in each corner, create the basic 

structure of the fram
e; they then w

rap the canvas around 
and finally secure it in place w

ith staples. T
he A

rrow
-H

eads 
are then tapped into the four corner joints w

ith a ham
m

er - 
an integral steel tensioner incorporated into the hard plastic 
A

rrow
-H

ead tightens the canvas. T
his stretches the canvas 

artw
ork to the desired tension.

The m
oulding com

es packed in four lengths costing £1.77 a  
m

etre and the Arrow
-H

eads are available in sets of 20, priced  
at £20 per pack.

FLO
A

T
 M

O
U

N
T

IN
G

 W
IT

H
 A

N
D

O
V

ER
T

he new
 A

ndover Float is a w
elcom

e addition to the existing 
A

ndover C
ollection to also help fulfil the trend for producing 

artw
ork and photography on a canvas. T

he range consists of 
tw

o profiles in three colours – black/orange, silver and gold.  
So, w

hether it’s show
casing a canvas or achieving a floating 

look for artw
ork, the A

ndover Float range provides the 
perfect solution.          

The Andover Float range starts from
 £5.99 per m

etre.

For further inform
ation about these products visit  

w
w

w
.arqadia.co.uk

“M
ore and m

ore of our custom
ers are being asked for canvas 

fram
ing and so w

e are very pleased to be launching a really 
sim

ple, cost-effective solution that also delivers a professional 
finish. O

ur new
 Arrow

-H
eads not only save tim

e, they are also 
sim

ple to use, w
ith the need to only stock one m

oulding to offer 
any size of stretcher bar.  W

hile the Andover float m
ounting 

range is perfect for show
casing canvas prints.”  

Pauline H
utchinson, Arqadia M

arketing M
anager

NEW  LAUNCHES
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Peter Sellers m
ight be best rem

em
bered for his  

m
uch-loved role as Inspector C

louseau in the 
Pink Panther film

s, but som
e of his lesser know

n 
talents w

ere his skills as a photographer. N
ow

, to 
com

m
em

orate w
hat w

ould have been Sellers’ 90th 
birthday, his daughter, Sarah, and granddaughter, Em

ily, 
have created an exciting opportunity to view

 som
e of 

his photographs  
in an exhibition. Peter Sellers: Behind the C

am
era is  

to take place in a pop up space at 19 Beaucham
p Place, 

K
nightsbridge from

 M
onday 26th O

ctober until Sunday 
1st N

ovem
ber 2015 and then at T

he T
ow

ner G
allery, 

Eastbourne from
 11th February to 6th M

arch 2016. 

T
he exhibition features 50 rare im

ages either taken 
by Peter Sellers him

self or relating to his photography 
throughout the ‘60s and ‘70s. Som

e photographs w
ill 

also be up for sale and all proceeds from
 this and 

the exhibition w
ill be donated to the British H

eart 
Foundation.

Sellers’ love of photography w
as m

ainly a hobby but, 
eventually, led to him

 being com
m

issioned by T
he T

im
es 

and T
he T

elegraph and, m
ost fam

ously, V
ogue. Sarah 

suspects to begin w
ith, that it w

as due to his fam
ous 

nam
e but, as tim

e w
ent on, they used around 40 of his 

im
ages, and it becam

e clear that he had an im
pressive 

talent. H
is subjects ranged from

 fam
ily, friends and a 

penchant for photographing fam
ous actresses!

Som
e of the im

ages m
ake for a veritable w

ho’s w
ho of 

som
e of the era’s m

ost fam
ous faces including R

ingo 
Starr, C

harles A
znavour, T

essa D
ahl, Sophia Loren, 

and the fam
ous photo of Liza M

inelli, w
hich graced the 

cover of V
ogue in 1973. O

ther captivating photographs 
w

ere discovered by Sarah and Em
ily, in the C

am
era 

Press agency archive. T
hese include a series of photos 

of the Pink Panther director, Blake Edw
ards, and 

his w
ife Julie A

ndrew
s, together w

ith their adopted 
children. Sellers w

as also friends w
ith various m

em
bers 

of the R
oyal Fam

ily, including Prince C
harles and 

Princess M
argaret.  H

e w
as privileged to be invited to 

take a photograph of Prince C
harles and the Q

ueen 
M

other, to celebrate her 75th birthday, w
hich then 

featured prom
inently on the front page of the D

aily 
M

irror, chosen over num
erous other com

m
issions  

to com
m

em
orate the occasion. 

Photography w
as som

ething that Sarah and her father 
had in com

m
on, she explains, and this interest began 

w
ith an O

lym
pus O

M
-1 cam

era gifted to her by 
Sellers in 1973 after he appeared in a pivotal O

lym
pus 

advertising cam
paign.  T

his is one of the key im
ages 

featured in the exhibition, taken by A
drian Flow

ers and 
using the line ‘N

o prizes for guessing the nam
e’. 

It is clear a love of photography runs in the fam
ily as, 

years later, Peter’s granddaughter, Em
ily, used the 

cam
era for her photography degree. N

ow
 a producer, 

she says, having never m
et her grandfather: “G

athering 
together his w

ork has been quite m
oving at tim

es. 
Looking at his negatives and putting m

yself in his place 
has been a bit like retracing his steps.”

Fam
ily photographs are cherished by the Sellers fam

ily, 
am

ong w
hich a young Sarah is photographed w

ith her 
m

other, A
ustralian actress A

nne H
ow

e. H
is second 

w
ife, Britt Ekland, features on their horse at their fam

ily 
hom

e in 1966 and in H
yde Park w

ith her daughter 
V

ictoria, and Sarah’s late brother M
ichael. Sarah has 

fond m
em

ories of her father’s interest in photography: 
“H

e w
as m

ad about photography and it w
as an 

am
bition to have them

 exhibited. H
e often talked about 

producing a book of his photographic w
ork. It has 

been so interesting to put the exhibition together and 
discover things w

e haven’t seen before!”

[F
E

A
T

U
R

E
 A

R
T

IC
LE

]

Photography w
as part of Peter’s lifeblood and, ultim

ately, 
w

as part of his death. Peter Sellers died in 1980 from
 

heart failure but, before his death, he w
as asked to 

photograph his good friend and pioneering heart 
transplant surgeon, C

hristiaan Barnard, in C
ape T

ow
n. 

Being beset w
ith health problem

s follow
ing a num

ber 
of near fatal heart attacks, Sellers him

self w
as booked 

to have the life-saving surgery. H
ow

ever, he becam
e so 

traum
atised by the photos that he point blank refused to 

undergo the operation.  T
ragically, 26 years later, Peter’s 

son, M
ichael, died of the sam

e cause. T
herefore, the 

British H
eart Foundation is a cause dear to the Sellers’ 

fam
ily hearts and they hope through the exhibition to raise 

aw
areness along w

ith vital donations.  M
any of the fram

ed 
im

ages w
ill be offered for sale and a lim

ited edition, fully 
illustrated catalogue, also featuring photographs not in the 
exhibition, w

ill be available.

It is clear that the exhibition w
ill be an excellent and 

fascinating opportunity to learn about the actor’s skills 
behind the lens. Sarah says: “I w

anted to find a w
ay 

to celebrate m
y father’s life, his fam

ily and his love of 
photography. Peter Sellers: Behind the C

am
era, organised 

in support of the British H
eart Foundation, is the 

result. W
e really hope the public enjoy it. W

e think it is 
som

ething he w
ould have been incredibly proud of.”

A
long w

ith A
rqadia, the exhibition is being sponsored 

by O
lym

pus, 19 Beaucham
p Place and Lew

es-based 
foundation T

he C
halk C

liff T
rust.  A

rqadia w
ill be carefully 

selecting appropriate fram
es to ensure all the exhibits are 

show
n to their full potential.

For further inform
ation about the exhibition contact 

https://w
w

w
.bhf.org.uk/new

s-from
-the-bhf/new

s-
archive/2015/septem

ber/peter-sellers-exhibition

Behind The C
am

era
An intriguing glim

pse into another side of one of the w
orld’s greatest com

edy actors.

PET
ER

 SELLER
S:

A
bove: M

ichael &
 Sarah Sellers - Paris c.1964 

©
Sellers fam

ily Collection

T
op left: U

npublished Vogue shoot. D
ate unknow

n. ©
Sellers fam

ily  T
op right: Britt Ekland and Sellers fam

ily in H
yde Park 

c.1967 ©
Sellers fam

ily  Bottom
 im

age: D
enis Selinger. Peter Sellers agent for m

any years ©
Sellers fam

ily
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D
oing the right thing usually com

es at a 
price. W

hether it’s eating healthy, saving 
the environm

ent or fram
ing artw

ork, 
doing things “the right w

ay” potentially 
m

eans m
ore effort and inevitably m

ore 
cost. Preservation fram

ing is am
ong these 

things. It requires special m
aterials and 

techniques, w
hich can be m

ore expensive 
than regular decorative fram

ing practices 
and m

aterials. A
s a result, it can be harder 

to sell.

W
hy Sell Preservation Fram

ing? 
Past PPFA

 consum
er surveys have regularly show

n 
that the biggest reason consum

ers buy custom
 fram

ing 
is to “preserve the artw

ork,” w
hich proves there is 

strong dem
and for this service. Preservation fram

ing 
is also the ethical thing to do. A

nd shop ow
ners w

ho 
care about their businesses’ reputations should also 
be concerned about doing the right thing. It is hard 
to ignore the fact that you have an obligation to offer 
your custom

ers the best possible options to achieve 
the “right” outcom

e. 
 W

hen it com
es to offering preservation fram

ing, 
w

hose choice should it be - yours or your custom
ers? 

A
 good rule is to give your custom

ers the choice, 
but alw

ays offer them
 the best first. Beyond ethical 

reasons, preservation fram
ing is also potentially 

higher-value fram
ing because it uses higher quality 

m
aterials and takes extra labour w

hich is potentially 
m

ore profitable. D
epending on your local m

arket, 
preservation fram

ing can also help set your business 
apart from

 your com
petition.

Selling Preservation Fram
ing

Preservation fram
ing requires a m

ore specialised 
know

ledge, m
aterials and techniques that are largely 

unseen by m
ost consum

ers. This m
akes it a harder 

sell than a typical “w
hat you see is w

hat you get” 
custom

 fram
e. There are m

any different w
ays to 

sell preservation fram
ing to overcom

e the potential 
price objections. Before you can sell any product or 
concept, how

ever, you need to first be able to sell 
one im

portant product - yourself!  

A
ssum

ing you’ve learned everything you need to 
create and sell preservation fram

ing, you still m
ust 

convince your custom
ers that you’re an expert 

they can trust, som
eone w

ith the know
ledge and 

experience it takes to provide the quality they w
ant. 

The easiest w
ay to do this is to prom

ote your industry 
credentials and qualifications, such as C

PF and G
C

F 
qualifications, along w

ith any aw
ards you have earned. 

You don’t absolutely need these credentials to sell 
preservation fram

ing, but there’s no doubt that having 
them

 adds to your credibility. 
 Your know

ledge and experience for specialising in 
preservation fram

ing needs to be prom
oted in your 

print ads, store signage, business cards, press releases 
and new

sletters, and w
ebsite. A

nd rather than just 
using basic tag lines (“W

e Specialise in Preservation 
Fram

ing”), try triggering an em
otional response 

w
ith taglines like “W

e Specialise in Preserving Your 
M

em
ories.” This strikes a m

ore em
otional chord. A

nd 
the m

ore em
otion you can include in the process, the 

less im
portant price becom

es.

 

Educating C
ustom

ers
Education is an essential part of selling, and a m

ajority 
of custom

ers don’t m
ind paying m

ore - so long as 
they understand w

hat they’re paying for. M
ost aspects 

of preservation fram
ing require explanation because 

custom
ers are usually unaw

are of the concept. A
s a 

result, you need to provide useful inform
ation that 

explains the benefits of preservation fram
ing. Be 

prepared to spend tim
e w

ith custom
ers to explain 

the difference that preservation fram
ing can m

ake and 
take them

 on a sm
all “tour” show

ing them
 exam

ples 
of good fram

ing.

U
sing the V

erbal A
pproach

W
hen it com

es to selling the concept of preservation 
fram

ing, verbal sales pitches are largely confusing and 
unconvincing to typical first-tim

e custom
ers. Instead, 

try to describe outcom
es rather than the process, 

especially explaining w
hat can happen if they choose 

non-preservation fram
ing. W

hile educating custom
ers 

is im
portant, using industry term

inology to do it can 
be intim

idating. A
lw

ays use sim
ple w

ords and ideas 
that people can understand. For exam

ple, it’s not 
effective to explain pH

 factors and buffering and w
hy 

alphacellulose m
ats are preferable. 

Instead, tell them
 about the benefits of those 

processes and m
aterials. For exam

ple, say som
ething 

like, “These m
atboards are m

useum
 quality, so they 

w
on’t stain over tim

e and eventually dam
age your 

artw
ork, and the bevel cuts on these w

ill alw
ays stay 

w
hite and never discolour.” W

hen you explain w
hy 

you are recom
m

ending a particular product and how
 

it w
ill benefit the artw

ork, a custom
er w

ill be m
ore 

likely to appreciate your know
ledge and trust your 

expertise.

Show
 It and Sell It

By far the quickest and easiest w
ay to sell preservation 

fram
ing is to use the basic rule of retailing, “show

 it 
and sell it.” O

ne fram
er w

ith over 20 years of industry 
experience, D

avid Schum
m

y, does this effectively w
ith 

in-store displays and m
erchandising tools. H

ere are 
som

e of his successful selling m
ethods and tools:

 In-store Feature D
isplay

D
avid has created an in-store display prom

oting his 
EnduraA

rt TM process, w
hich is a brand he created to 

describe his use of preservation fram
ing techniques 

and m
aterials. By creating his ow

n brand to describe 
the process, he provides a natural point of difference 
betw

een his business and his com
petitors. It also adds 

credibility to the concept of preservation fram
ing in 

the eyes of typical consum
ers, w

ho psychologically 
prefer to trust a brand rather than a process.

V
isual T

im
eline D

isplay
A

 visual tim
eline display dem

onstrates how
 a piece 

of art or a photo can be affected by age and non-
preservation fram

ing. Schum
m

y used a photograph 
over 50 years old to create a display, digitally restoring 
the original photograph and capturing im

ages of the 
restoration process in reverse to show

 the ageing 
process w

hen preservation fram
ing isn’t ageing.

Before and A
fter

Show
ing before and after com

parative im
agery is a 

very convincing visual tool that instantly show
s the 

difference betw
een preservation fram

ing versus non-
preservation.

D
iagram

s
D

raw
ings and diagram

s help show
 the difference 

betw
een products. H

aving real, physical exam
ples 

for salespeople to use and refer to is even m
ore 

convincing.

C
ut-A

w
ay D

isplay
A

nother useful display is a cut-aw
ay fram

e display 
com

bined w
ith a legend of clearly labelled reference 

points. This physically reveals w
hat’s inside a picture 

fram
e to custom

ers, show
ing and explaining the 

proper com
ponents of a typical fram

e job. This type 
of display can be used effectively for other types of 
artw

ork, such as needlew
ork or canvas.

Brochures
Free brochures are helpful in explaining the technical 
aspects and benefits of preservation products and 
techniques. They help custom

ers understand that 
there is m

ore to custom
 fram

ing than just four pieces 
of w

ood and a pane of glass. M
any preservation 

product m
anufacturers have their ow

n brochures you 
can give your custom

ers, or you can create and print 
your ow

n w
ith your ow

n branding to add credibility 
to your business. Photos, illustrations and diagram

s 
som

etim
es w

ork better than w
ords. Schum

m
y offers 

brochures, not only at his front counter but also on 
the outside of his front door, for people passing by.

W
ebsite Inform

ation
A

dd a preservation fram
ing FA

Q
 page to your w

ebsite 
or an “Im

portant Things You Should Know
 A

bout 
C

ustom
 Fram

ing” page to provide inform
ation and 

diagram
s for custom

ers to read. You can also provide 
links to preservation product m

anufacturer sites and 
offer inform

ational brochures to dow
nload.

U
se Exam

ples
Keep a range of real exam

ples at hand to dem
onstrate 

dam
age caused by non-preservation fram

ing m
ethods 

and m
aterials. A

n old m
at w

ith yellow
 acid burn is 

great, and so is an old print or artw
ork that show

s 
signs of acid dam

age and/or fading. M
ost custom

ers 
are not really convinced about w

hat can happen to 
their artw

ork unless they see a real exam
ple.

Free C
onservation C

heck-up
A

dvise custom
ers to bring their artw

ork in for a 
conservation check-up once every three to five years. 
Besides adding this suggestion to your label on the 
back of a fram

e, set up a system
 to autom

atically send 
postcards offering a free check-up in the future. This 
creates tw

o m
ore opportunities for a custom

er to 
w

alk through your door - one to drop off the artw
ork 

for the check-up and one for picking it up later. It also 
creates an opportunity to upsell the m

atting to new
 

season colours or upgrade the glazing. It also can get a 
custom

er to think, “Is there anything else I m
ight need 

fram
ed w

hile I’m
 there?”

A
nticipating O

bjections 
O

nce a custom
er genuinely understands w

hat they 
are paying for, rarely does a price objection com

e up. 
If it does, it is nice to be prepared w

ith a response 
that helps justify your com

m
itm

ent to preservation 
fram

ing. H
ere are a few

 responses that can be used in 
those situations:

“It’s up to you if you feel you need to com
prom

ise. 
But, in m

y opinion, if you are going to have this 
hanging on your w

all for m
any years, then it really 

m
akes sense to do it properly.”

“W
e can certainly look at using non-preservation 

m
aterials. T

hat w
ill m

ake it cheaper, but I guess it 
just depends on how

 long you w
ant your m

em
ory 

to last.” 

“A
s a professional fram

er, I’d rather not do 
anything that I w

ould be asham
ed of. I care about 

m
y custom

ers and m
y reputation, w

hich is w
hy I’m

 
still in business in these tough tim

es and, if w
e keep 

doing the right thing, w
e w

ill still be in business in 
the future as w

ell.” 

These w
ords are just suggestions, and you can change 

them
 to fit your ow

n w
ay of talking. But the ideas 

behind them
 are designed to get custom

ers to think 
about som

ething other than price.

 T
he Em

otional A
ngle

W
henever there’s a strong em

otional aspect to the 
artw

ork or other item
s you are fram

ing, preservation 
should be im

portant. A
nd, w

hen em
otions are in 

play, custom
ers w

ill pay. The bottom
 line is that 

preservation fram
ing is about doing the right thing. 

But just using the right fram
ing m

ethods w
on’t ensure 

that your custom
ers w

ill go for preservation fram
ing. 

You have to sell the idea to them
 as w

ell. 

Jared D
avis, M

CPF, G
CF, is an educator at industry 

tradeshow
s and conventions w

ho specialises in sales and 
m

arketing. Jared has had 19 years’ experience in the 
fram

ing industry, and has authored num
erous articles 

for m
ajor industry publications. H

e now
 w

orks full-tim
e 

as a product m
anager for M

egaw
ood Larson-Juhl and 

as an international educator and consultant for G
unnar 

International. H
e is also the author of G

etting the M
ost 

Value from
 Your CM

C. H
e can be reached at jared@

jared-davis.com
.

Preservation  Fram
ing
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any of the old film
 posters are extrem

ely 
valuable and, as such, deserve special treatm

ent 
before fram

ing to ensure their longevity and to 
present them

 in a w
ay as close to their original 

condition.  A
s you m

ight be aw
are m

any have 
either been dam

aged, especially around the 
edges, or stored folded so, w

hen open, the 
creases detract from

 the im
age. Furtherm

ore, 
and as a result of them

 being folded, it is likely 
that any w

eaknesses w
ill occur along the folds; 

this m
ay be evident by splits or cracks along the 

back of the fold. 

M
y advice is to have the posters linen-backed  

by a professional conservator.  I advise m
y 

custom
ers to contact the Linen Backing 

C
om

pany http://w
w

w
.linen-backing.co

.uk  
From

 m
y custom

ers’ experience this com
pany 

provides an excellent service, as m
entioned on  

their w
ebsite. 

 

“Linen-backing (linen-m
ounting) offers a 

conservation m
ethod for restoring and preserving 

collectable item
s on paper. It is ideal for film

,  
travel and advertising posters, closing tears, 
restoring w

orn folds and flattening folded posters 
so that they can be fram

ed and displayed to  
their full glory.”
 O

nce the poster has been restored to near 
its original condition, the fram

ing options can 
be discussed w

ith the custom
er.  A

s a fram
er 

there are a couple of im
portant considerations; 

the poster m
ust N

O
T touch the glazing, it is 

im
portant that the glazing has a U

V
 filter  

and acrylic glazing should be considered 
dependent upon the size of the poster and  
the dim

ensions of the m
oulding.  Finally, all 

fram
ing m

aterials and techniques used should  
be of conservation quality.

A

 
A

 custom
er 

recently brought in 
a valuable film

 poster, 
although it’s creased and in 
need of repair. I’m

 eager to 
retain the original look and feel of 
the piece, and said I w

ould be in 
contact w

ith the client to advise 
the best w

ay to fram
e – do 

you have any top tips 
you could suggest?

T
he focus of this m

asterclass is on m
ount proportions, ruled lines and w

ash panels, 
alongside a new

 technique of hypoxic sealing.  T
he artw

ork is a fine antique w
atercolour 

of an Indian lady holding a lyre and looking tow
ards a peacock in a tree.  I purchased this 

w
atercolour in an antique shop in C

hiang M
ai, T

hailand and I thought this artw
ork w

ould 
be an excellent w

ay to illustrate these techniques.



O
nce com

plete the m
ount package 

needs to be finished but, before taping 
the double m

ount, I hinge the bottom
 

m
ount to the underm

ount w
ith linen 

tape ensuring that they are level so 
as to achieve a good hinge. T

he top 
m

ount is positioned and the artw
ork 

“T
-hinged” using cotton m

useum
 tape 

to the underm
ount.

I w
ould norm

ally seal the m
ount 

package and glass w
ith tape but I  

decided to use a m
ethod dem

onstrated 
at an IC

O
N

 w
orkshop I attended last 

year by U
S conservator H

ugh Phibbs 
and again, dem

onstrated, in the U
K

, this 
year and sponsored by T

ruV
ue. T

his 
type of sealing is know

n as ‘H
ypoxic 

Sealing”; a m
ethod of reducing the 

oxygen w
ithin the m

ount package 
thereby reducing the ingress of oxidising 
gases, w

hilst providing protection 
against hum

idity, pollution and pests. 
T

he m
ount package itself is sealed 

betw
een alum

inium
 foil and the  

glass; the foil used w
as extra-thick 

cooking foil. 
  

 T
he pro

cedure is as fo
llo

w
s:

package.

the edges of the glass, keeping w
ithin the 

sight edge of the m
oulding approx 3m

m
.  

Fold any excess around the edges of the 
m

ount package. (S
ee A

T
G

 T
o

p E
dge 

G
, R

em
o

ving F
inger-lift T

ape H
)

required size. If the foil is not large enough 
then fold tw

o pieces together.

the foil and fold the foil around the edges 
of the glass and m

ount package. (S
ee 

T
urning F

o
il E

dges I, P
inching 

C
o

rners J)

(S
ee T

rim
m

ing F
o

il K
, 

R
em

o
ving W

aste F
o

il L
)

C
ut and join the m

oulding as norm
al, 

place the package (S
ee F

o
il and 

F
ram

e M
) in the fram

e along w
ith the 

backboard, secure w
ith Fram

ers Points 
(S

ee B
ackbo

ard N
) and, finally, add 

the bum
pers and hangers.
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A
B

C
D

Ensure the cut-out is returned to the 
top m

ount and securely taped before ruling 
the lines - especially w

hen draw
ing circles 

or arcs. 

A
lw

ays have a scrap piece of the sam
e 

m
ountboard available to check the flow

 
of paint after loading the split nibs. (S

ee 
C

heck W
ash O

) 

D
o not overload the split nibs; only 

load sufficient for the line being draw
n.  

D
on’t be tem

pted to start a second line 
w

ithout enough paint in the ruling pen. 

By looking through the gap betw
een 

the nibs one can assess w
hen draw

ing 
close to the end of the line by seeing  
the m

ark.  

W
hen draw

ing a line ensure there is a 
sm

all gap betw
een the edge of the ruler/set 

square and the board. T
his w

ill prevent the 
flooding of paint below

 the ruler.

W
hen taping around the glass use 

finger-lift double-sided tape as it is easier 
and less m

essy than A
T

G
 tape.

Foil used - extra-thick A
lum

inium
 

cooking foil. 

I decided to use an arched double 
m

ount em
ploying border proportions that 

w
ere used in the 19/20th century, rather 

than the m
ore com

m
on border w

idths  
of equal sides and top and bottom

 slightly 
larger m

ount proportions of today.  
T

his fulfilled tw
o im

portant criteria; first, 
it am

plified the tall thin im
age, m

odern 
proportions m

ade the im
age look squat 

and w
ithout life and, second, it provided 

the opportunity to dem
onstrate how

  
to continue a ruled line around an  
arched m

ount.
 

T
he border proportions used are based 

on the British M
useum

’s im
perial m

ount 
sizes and, in particular, the ‘H

alf R
oyal’ 

dim
ensions 406m

m
 x 280m

m
. (S

ee F
inal 

M
o

unt A
) T

he required im
age size w

as 
determ

ined and borders w
ere calculated 

on the basis of equal sides, top and 
bottom

 proportions 45%
/55%

. T
he m

ount 
w

as then cut using a V
aliani C

M
C

.  It is 
necessary to keep the cut out from

 the 
top m

ount as this w
ill play a crucial role 

w
hen draw

ing the ruled lines.

I decided to enhance the m
ount by 

decorating w
ith four ruled lines and 

a w
ash panel betw

een the tw
o inner 

lines. W
hilst there is no set rule for the 

positioning of these lines I decided that 
the first of the tw

o-line com
bination 

should be approxim
ately 25m

m
 from

 the 
top edge of the bevel.  T

he colour chosen 
is im

portant and should reflect colours 

w
ithin the artw

ork and, in this case,  
a m

ix of several shades of brow
n  

w
ere used.  

First, I replaced the cut out, taping the 
back w

ith sm
all pieces of tape sufficient to 

hold it in place, then m
arked the centre of 

the arch. (S
ee C

entre M
arking B

)  
I m

arked the intersection of the lines 
at the bottom

 tw
o corners and then 

very lightly, using a sharp H
B pencil, 

drew
 the lines along the sides w

here 
the intersection of the curved arch and 
the side lines w

ould m
eet. T

aking m
y 

com
pass I checked the m

arked centre w
as 

correct and there w
as a sm

ooth joining 
of lines at the intersection.  It is at this 
point that any alteration to the m

arked 
centre can be m

ade to ensure there is 
no discrepancy at the tw

o intersections.  
U

sing the com
pass first, I set the split nibs 

to the desired w
idth.  

Before draw
ing any line one should 

check that the nibs have not been 
overloaded w

ith paint otherw
ise they 

w
ill blob; also have a scrap piece of the 

sam
e m

ountboard to test for an even 
flow

 of paint, this should be done after 
every loading of the nibs.  W

orking from
 

the inside outw
ards, the ruled lines w

ere 
draw

n around the arch first, m
aking  

perfectly sure the start and finish w
ere 

at the m
arked intersections. (S

ee 
S

em
i-C

ircular L
ine C

up C
) W

hen 
using different colours it is best to fully 

com
plete those lines before changing 

colour to ensure a good m
atch.

T
ake the ruling pen, load and check 

the flow
; line the ruler, ensuring there 

is a sm
all gap betw

een ruler and board 
to prevent the paint from

 running, w
ith 

the bottom
 corner m

ark the intersection 
of the arch - be aw

are of parallax - and 
carefully draw

 the required line.  W
orking 

outw
ards to ensure that no line is 

sm
udged com

plete the rem
aining lines. 

(S
ee R

uled L
ine D

)
 

T
o com

plete the w
ash panel use a good 

quality w
atercolour brush; significantly 

dilute the paint used and, in this case, 
I used the colour from

 the inner ruled 
lines. (S

ee P
rep W

ash E
) Starting in 

the centre of the panel apply the w
ash, 

checking for the required strength of 
colour. A

dd m
ore w

ater to the paint and 
panel if required; if the w

ash is too w
eak 

one can add colour by running the brush 
close to the ruled line taking som

e colour 
into the panel itself. T

his can be effective 
ensuring a gradual blending of the colours 
betw

een the panel and ruled line.  
(S

ee A
pply W

ash F
)

J
EF

G

H

I

K

M
N

O L

M
A

T
ER

IA
LS U

SED

M
ount - Top M

ount - 8662(Castile Ivory)  
  Bottom

 M
ount - 8657(Topaz)

Cotton M
useum

 Tape - 999000031 
Linen G

um
m

ed Tape - 999000027
D

ouble sided finger list tape - 999000061
Backing Board - SSS008953
M

oulding - 480455
Fram

ers Points  - 999000084
Fram

e Bum
pers - 999000160
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In the next issue of 4W
alls, M

al R
eynolds 

w
ill tackle double-sided fram

ing.
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This year A
rqadia celebrated its 40th A

nniversary, a 
m

om
entous occasion m

arking the com
pany’s evolution  

as Britain’s leading supplier of fram
ing products. 

A
n event to m

ark A
rqadia’s achievem

ents took place at 
the com

pany headquarters in Bedford, w
ith custom

ers 
given an inside view

 into the w
orkings of the business.

G
uests w

ere w
elcom

ed w
ith light refreshm

ents and had 
the chance to netw

ork w
ith professionals in the industry. 

V
isitors w

ere given a guided tour, gaining an insight into 
the com

pany process - from
 placing an order w

ith the 
sales team

 right through to delivery.

A
fter enjoying lunch, attendees heard from

 m
anaging 

director, M
ike Brow

n, and sales director, Steve  
Burke, w

ho both talked through their history w
ith  

the com
pany. A

 com
m

em
orative video show

casing  
the last forty years w

as also show
n on the big screen. 

Paul Stuart, from
 A

llingham
 Stuart Fram

ers in  
C

heshire has w
orked w

ith A
rqadia for 25 years.  

H
e said:

“The industry itself is quite lim
ited and slow

 in function, 
although A

rqadia provides speed and efficiency w
hich 

you don’t get from
 other suppliers – it’s w

hy they’ve 
done so w

ell.”

M
aureen, from

 D
enny Brothers fram

ers in Bury St 
Edm

unds said: “It’s been a really interesting day, the 
extent of A

rqadia’s success is incredible - it’s also  
great to put industry faces to nam

es and see how
 it  

all w
orks!”

 

C
ELEBRA

TIO
N

 C
A

KE
Separately, a staff party w

as held to allow
 em

ployees 
to celebrate the com

pany’s achievem
ents.  M

anaging 
director M

ike Brow
n and A

rquati founder D
erek 

M
asters w

ere on hand to cut a specially m
ade 

com
m

em
orative cake.    

C
O

M
M

EM
O

RA
TIN

G
 

TH
E EV

EN
T

A
lso to com

m
em

orate the com
pany’s m

ilestone, Jam
es 

C
ropper, m

ountboard supplier to A
rqadia, created 

a unique picture featuring the original tw
elve colours 

of m
ountboard A

rquati first introduced in the early 
1980s.  In the m

iddle of the picture is a specially m
ade 

w
aterm

ark tool that w
as used to hand m

ake paper on 
the A

rquati stand at the Spring Fair in the early 1990s.  
D

uring the show
 custom

ers w
ho visited the stand w

ere 
invited to have a go at m

aking their ow
n piece of paper 

using the A
rquati w

aterm
ark tool.

The bespoke picture w
as presented to A

rqadia by 
com

pany chairm
an M

ark C
ropper, com

m
ercial director 

C
hris Brow

n and G
eoff Leech, art fram

ing &
 inkjet 

display director.  M
ike Brow

n, m
anaging director at 

A
rqadia, said: “W

e w
ere delighted to receive this 

picture, w
hich really is one of a kind and very personal 

to us as a com
pany.  It’s a great w

ay to celebrate our 40 
years in the industry.” 
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A
rqadia celebrates  

its 40th A
nniversary

D
IY

 SO
S: T

he Big Build is the BBC
’s 

flagship D
IY

 show
 and recently took  

on its biggest ever project, w
ith A

rqadia 
in the fram

e. 

Tackling the issues of em
pty accom

m
odation 

and hom
eless ex-service personnel, the H

elp 
for H

eroes edition of the program
m

e initiated 
the process of re-building a com

m
unity. 

Involving a derelict street in M
anchester, this 

‘big build’ aim
ed to rehom

e M
ilitary veterans - 

under the guidance of presenter N
ick Know

les.

O
ver 635,000 properties in the U

K are 
em

pty; and unfortunately ex-service personnel 
account for a large proportion of Britain’s 
hom

eless. W
ith the project representing such 

an im
portant cause, A

rqadia is proud to have 
played a role in the renovation and donated 
the popular C

onfetti range in its black and 
w

hite profile, along w
ith an oak Barefaced 

m
oulding. These w

ere used to fram
e all of 

the artw
ork on the show

 and w
ere chosen 

in conjunction w
ith Russ M

cC
ulloch, from

 
Love to Fram

e of M
anchester w

ho did all 
of the fram

ing. The show
 m

ade it onto BBC
 

Breakfast, Sky N
ew

s and The O
ne Show

, w
ith 

Princes W
illiam

 and H
arry also taking part.

SO
S

BBC
D
IY

their biggest 
project yet

A
rqadia m

akes it on the big screen
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The Fine A
rt Trade G

uild has launched A
rtSure 

- its new
 registration schem

e w
hich offers 

independent verification of the quality of papers, 
canvases and inks used in fine art digital prints.   

O
nly G

uild m
em

bers are able to participate in this 
assurance standard, all of w

hom
 pledge to abide 

by the G
uild’s code of ethics, so buyers can be 

confident of A
rtSure’s integrity at every stage.   

M
anufacturers of inks, papers and canvases w

ill be 
required to provide test results from

 approved 
laboratories to support their claim

s of quality.

G
uild participants w

ill benefit from
 being able to 

use the A
rtSure logo, participant num

ber and 
print edition registration num

bers, w
hich w

ill 
w

ork as pow
erful m

arketing tools. Prom
oting the 

A
rtSure logo in m

arketing activities, as content 
for PR activity or as part of a sales strategy, w

ill 
dem

onstrate the integrity and quality of any prints 
on offer.

To find out m
ore visit the A

rtSure trade pages  
at w

w
w

.fineart.co.uk or contact the G
uild on  

020 7381 6616 for an inform
ation leaflet.

A
rtSure

The independent quality  
assurance schem

e for digital prints.

W
H

A
T
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H
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R

A
D
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R
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Y
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G

‘It w
ill be reassuring to our custom

ers to know
 that 

they can check the details of the print edition of 
‘D

ining O
ut’ on the ArtSure section of the G

uild 
w

ebsite, and know
 that it w

as printed w
ith Epson 

inks on Perm
ajet M

useum
 350gsm

 paper. W
e w

ill 
put the logo at the bottom

 of our prints, as w
ell as 

on our packaging, certificates of authenticity and 
m

arketing m
aterial. ArtSure m

em
bership is very 

w
ell priced too.’
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H
aving previously sponsored the C

am
berw

ell 
C

ollege degree show
 catalogue, A

rqadia is 
proud to announce that it is supporting the 
college’s latest endeavour - The 24-H

our 
Project. 

This initiative w
as founded by artist I-M

 
Jerom

e, a graduate of C
am

berw
ell C

ollege, 
and currently has a total of 20 affiliated artists. 
A

ll of the artists have graduated w
ithin the last 

three years from
 som

e of the m
ost recognised 

A
rt C

olleges in London, such as C
ity &

 G
uilds, 

G
oldsm

iths, C
am

berw
ell and C

entral Saint 
M

artins. 

The concept of the project is to encourage the 
artists to paint together for a 24-hour period in 
order to allow

 them
 to becom

e fully im
m

ersed 
in their w

ork. 

Jerom
e said: “Taking inspiration from

 the childlike 
reverie experienced through play, m

ost of us can 
recall how

 easily as a child it w
as to w

ant to play 
from

 early m
orning right through to the next day. 

The 24-H
our Project recognises how

 sim
ilar this 

state of m
ind is to painters im

m
ersed in their 

practice.”

For the first ever event, 14 South London 
painters cam

e together in the G
X

 gallery for 
a continuous 24-hour period. V

ideographer 
Jasper V

ivian w
as given creative freedom

 to film
 

and edit the event, m
aking the docum

entary of 
the project a piece in itself.

Earlier in the year, som
e of the founding artists 

raised over £8,000 for a local artist’s Kick-
starter project called ‘N

egative Space’. This 
w

as done through tw
o live painting events and 

w
as one of the driving forces that led to the 

24-H
our Project’s conception and launch. The 

aim
 of the project is to raise m

oney w
hich can 

then be used to fund other art program
m

es. 
The organisers hope to curate a num

ber of 
exhibitions throughout the year from

 the w
orks 

created during the events.

For m
ore inform

ation about the 24-H
our 

Project visit w
w

w
.the24hp.com
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A
dvanced G

uild C
om

m
ended Fram

er, 
Lyn H

all of Fringe A
rts, w

as recently 
given the chance to w

ork on a very 
special and exciting project.

To m
ark the 500th anniversary of 

the sealing of the M
agna C

arta, 
Runnym

ede Borough C
ouncil 

com
m

issioned Rhoda N
evins, a 

m
em

ber of the Royal C
ollege of 

N
eedlew

ork, to create an am
bitious 

em
broidery project. Rhoda used her 

needle skills to develop tw
elve panels, 

each depicting various events from
 

1215, w
hich led to the M

agna C
arta 

sealing across C
harter Tow

ns in the U
K. 

Lyn, a professional fram
er for over 30 

years w
ho has w

orked w
ith Rhoda a 

num
ber of tim

es, said: “I fram
e a lot of 

Rhoda’s w
ork and they are usually very 

large pieces, so it w
as interesting to 

w
ork on these sm

aller item
s.” 

Keen to find the m
ost suitable 

m
oulding to show

case such an 
extravagant piece of w

ork, Lyn chose  
a beautiful Larson-Juhl Soho fram

e 
from

 A
rqadia. The panels w

ere 
produced in batches enabling Lyn to 
ensure she had a good supply of the 
345086 m

oulding she had chosen. 
H

ow
ever, disaster alm

ost struck w
hen 

Lyn ran out of m
oulding on the last 

couple of panels.  She searched for 
other fram

ers w
ho m

ay have the 
sam

e m
oulding w

ith no joy, but after 
speaking w

ith the team
 at A

rqadia, 
she m

anaged to track dow
n the final 

pieces she needed.

Lyn com
m

ented: “W
hen I found out 

that I w
as m

issing a m
oulding for one 

side of one of the final fram
es, Arqadia, 

as alw
ays, w

as on hand to advise. I feel 
quite privileged that I chose such an 
exclusive m

oulding for these im
portant 

pieces. It w
as great to see the last fram

e 
com

plete – and a pleasure to w
ork on 

such a stunning collection of em
broidery.”

The unique panels have been travelling 
around the U

K, and are now
 currently 

being held at Raddison Blu H
otel in 

G
uildford, the location of one of the 

very few
 copies of the M

agna C
arta 

w
ith its original seal.
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Lyn H
all is the proprietor of Fringe 

A
rts.  She is an A

dvanced G
uild 

C
om

m
ended Fram

er in all 3 categories 
of T

extiles, M
ountcutting D

esign and 
Function, and C

onservation. Lyn is 
internationally recognised as one of the 
leading M

ountcutters in the U
K

. 

She has been fram
ing since 1983 and, 

during that tim
e, has w

on m
any aw

ards 
both for her w

ork and business. Fringe 
A

rts is located betw
een G

uildford and 
Farnham

, Surrey, but their custom
er 

base stretches all over the U
K

 and 
internationally.  For m

ore inform
ation 

about Fringe A
rts visit w

w
w

.fringearts.co.uk

Fringe A
rts

agna
arta
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Steve Brant, of W
orcester-based 

Y
our Picture Fram

er, w
as recently 

given the chance to fram
e a 

particularly unusual and m
ysterious 

piece, w
hich is believed to be an 

early w
ork by none other than  

the elusive Banksy.  

It w
as a case of ‘finder’s keepers’ for the 

ow
ner w

hen the piece w
as discovered 

on an old school w
all close to Bath, 

w
hen clearing the area.  The ow

ner 
preserved the im

age by chiselling it off 
the w

all and filled in the gaps w
ith new

 
render to restore the quality. 

Banksy, w
ho has recently received 

critical acclaim
 for his breathtaking 

parody of D
isneyland, the ‘bem

usem
ent 

them
e park’ ‘D

ism
aland’ has becom

e 
anonym

ously fam
ous over the years for 

decorating U
K w

alls w
ith artistic m

urals. 
Steve recom

m
ended that a Larson-Juhl 

fram
e w

ould best suit this one-of-a-kind 
piece, and that it should be protected 
by m

useum
 glass. The painting w

as an 
incredible 4ft by 3ft and w

as so heavy 
it needed tw

o people to lift it into the 
gallery.  

Such an im
pressive and m

ysterious 
artw

ork w
arranted extra security! Steve 

had to increase his insurance significantly 
w

hile the painting w
as in his possession. 

It w
as intended to be in his shop for just 

three days, but this turned into a w
eek. 

It’s not just Steve w
ho w

ill have the 
pleasure of seeing Banksy’s talents as the 
picture could soon be in the public eye.  
The custom

er is currently in discussions 
to sell the Banksy original w

ith galleries in 
London and the U

nited States. But, for 
the m

om
ent, it rem

ains in the privacy of 
the hom

e of the custom
er.
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A
rqadia is pleased to announce that it w

ill  
be supporting an innovative touring 
exhibition of digital prints entitled  
The M

irrored Tour during 2016, created 
by aw

ard-w
inning, m

ultim
edia artist, M

ark 
W

are.  The exhibition is part of his A
rts 

C
ouncil England supported w

avelength 
project, an art/science collaboration that is 
investigating how

 exposure to the natural 
environm

ent affects the brain in term
s of 

w
ellbeing and health. 

The collaboration is betw
een H

onorary Research Fellow
, 

M
ark W

are, and the Sackler C
entre for C

onsciousness 
Science, supported by Kent W

ildlife Trust.  Part of the 
w

avelength project is scientifically exam
ining how

 w
e 

respond to natural versus artificial light and sound. Early 
exam

ination of data suggests that outcom
es from

 this w
ork 

m
ay eventually have beneficial effects upon people w

ith 
attention difficulties (for exam

ple A
D

H
D

).

In addition to these investigations into sound and light, M
ark 

is w
orking alongside N

ichola Street, a psychology lecturer 
at Staffordshire U

niversity, to jointly explore, through the 
creation of his art, natural fractal patterns, sym

m
etrical 

designs and the Biophilia Effect.  The results of this 
collaboration w

ill result in the sixteen fram
ed fabric prints 

that w
ill form

 The M
irrored Tour. 

O
n first glance appearing abstract in appearance, closer 

inspection of the fabric prints w
ill reveal that the im

agery 
all stem

s from
 the natural environm

ent. M
ark has started 

w
orking on the prints and aim

s to have them
 com

pleted  
by early D

ecem
ber 2015.

The M
irrored Tour is scheduled to begin during M

arch 
2016 and w

ill be show
n at a variety of non-gallery venues 

across England.  A
s w

ith other aspects of the w
avelength 

project, the aim
 w

ill be to convey the m
essage that ‘nature 

is good for you’, w
ith the exhibition including w

orkshops 
and interactive events to ensure audience im

m
ersion.   

A
ll 16 prints w

ill be featured, finished on fabric and 
beautifully fram

ed in A
rqadia m

oulding. 

M
ark W

are said: “This is such an exciting project. Since 
having a severe stroke during 1996 at the age of 39, m

y 
artw

ork has increasingly focused on how
 w

e perceive 
and respond to the w

orld around us, culm
inating in the 

w
avelength project. W

e are truly grateful to A
rqadia for 

supporting this project and for generously supplying us 
w

ith the fram
ing m

aterials for our 2016 tour.”

The exhibition w
ill start in M

arch 2016 and venues 
w

ill include w
ildlife nature reserve visitor centres, tw

o 
cathedrals, a theatre, tw

o universities and The Life A
fter 

Stroke C
entre in Brom

sgrove.  

To find out m
ore about the w

avelength project, visit  
w

w
w

.thew
avelengthproject.com

  
D

etails about The M
irrored Tour and venues w

ill be 
published on the w

ebsite during D
ecem

ber 2015.
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 the

Bristol-based Sky Blue gallery 
ow

ner, M
ike O

gden, has been busy 
volunteering his tim

e and skills to raise 
m

oney for charity in the nam
e of one 

particularly w
oolly fam

ous face.

O
ver the sum

m
er, 120 individually 

designed giant figures of Shaun from
 the 

very popular C
Beebies show

,  

Shaun the Sheep and feature film
, 

Shaun in the C
ity (released this Easter), 

w
ere installed around central locations 

in both Bristol and London. 

Every tw
o years, Bristol hosts sculpture 

trails of fam
ous characters w

hich entertain 
children throughout the school holidays. 

The unique public art trails see them
 

exploring the city trying to track dow
n and 

tick off as m
any sculptures as they can find.

In Bristol, 70 giant artist-decorated 
sculptures of Shaun w

ere allocated to 
iconic locations and beautiful green spaces 

across the city to raise funds for The 
G

rand A
ppeal. A

s w
ell as designing his 

sculptures, M
ike has also turned them

 into 
prints, w

hich he has fram
ed and currently 

sells to help raise funds for the Bristol 
C

hildren’s H
ospital.

Shaun in the C
ity follow

s on from
 the 

phenom
enal success of the G

rom
it U

nleashed 
trail, w

hich attracted a w
hopping 1.8 m

illion 
visitors and raised £4.5 m

illion for Bristol 
C

hildren’s H
ospital.

The flocks from
 both Bristol and London w

ere 
united in tw

o fundraising exhibitions publicised 
as “The G

reat Sheep Round-up” w
hich took 

place in C
ribbs C

ausew
ay Shopping M

all and 
C

ovent G
arden. They then go under the 

ham
m

er in a special charity auction to raise 
further funds.

M
ike O

gden w
as invited to design and 

paint three of the sculptures, w
hich w

ere 
all m

ade by talented sculptors contracted 
by A

ardm
an A

nim
ation. M

ike’s designs 
included ‘Beach Boy’, a sw

im
suit and 

lifebelt-clad Shaun, ‘The Pirate C
aptain’, 

inspired by Blackbeard in Pirates of 
the C

aribbean, and ‘C
alled to the Baa’ 

depicting Shaun as a H
igh C

ourt Judge.

For m
ore inform

ation about M
ike’s designs visit w

w
w

.skybluegallery.co.uk/new
s or for further 

inform
ation on the Shaun in the City project and the Grand Appeal visit  

w
w

w
.grandappeal.org.uk  

S
haun 

S
heep
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A
t A

rqadia, w
e are alw

ays interested to hear about w
hat 

our talented em
ployees are up to outside of w

ork. A
s 

Strictly season is now
 upon us, naturally w

hen w
e heard 

that Klaudia Z
am

orska, from
 one of our partner com

panies 
C

X
D

, w
on a national ballroom

 dance com
petition, w

e w
ere 

really proud, and keen to find out m
ore.  

A
t the Bournem

outh Sum
m

er Festival, Klaudia and her 
partner w

ere crow
ned N

ational League Latin and Ballroom
 

C
ham

pions. This involved the top 12 couples in the U
K 

being invited to dance and com
pete in several rounds, 

som
etim

es as m
any as four, to reach the elusive final. A

ll 
dancers com

pete on the sam
e dancefloor to the sam

e 
m

usic, so it’s clear that she and her partner m
ust have done 

an excellent job to stand out.  

O
ver the past three years, Klaudia has entered a range of 

prestigious com
petitions, such as C

ham
pions of Tom

orrow
 

in Blackpool, Stars of the Future and Best of Britain in W
ales. 

H
ow

ever, she says her love of dancing originated as a child 
in Poland, w

here she spent five years dancing Polish Folk. 
A

fter six m
onths, her skills w

ere noted and she w
as chosen 

to lead 12 couples through each practice and various show
s.   

W
hen she m

oved to the U
K aged 16, Klaudia found she 

m
issed dancing, so she signed up for a ballroom

 class in 
O

xfordshire and instantly fell in love w
ith it. A

lthough 
Klaudia danced socially w

ith people of all ages and abilities 
for several years, clim

bing the ranks from
 beginner to 

advanced, all along Klaudia’s teacher told her she should 
use her talents to m

ove on, find a partner and conquer the 
com

petitive dance w
orld. They w

atched com
petitions at 

Birm
ingham

’s Ballroom
 Tow

er and realised that w
atching 

w
asn’t enough, they had to be involved in the glam

orous 
w

orld of com
petitive dance. 

Three years later, Klaudia says that they have achieved m
ore 

than she ever thought possible. She encourages everyone 
to take up dancing regardless of their age or ability.  She has 
danced w

ith couples in their sixties and seventies w
ho are 

still com
peting and enjoying dance. “The social atm

osphere 
is great for m

aking friends and, alongside all the hard w
ork, 

they have plenty of tim
e to have fun” explains Klaudia.

C
ongratulations Klaudia for your achievem

ents, and w
e w

ish 
you continued success in future co m

petitions.
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Steve and D
arren Flanagan of D

esigner 
Fram

es, the N
uneaton-based picture 

fram
er, recently accepted a very 

special com
m

ission from
 one of their 

custom
ers.  Recom

m
ended to the 

shop by a friend, the custom
er w

as 
encouraged to take his unique A

4-sized 
artw

orks, plus one larger piece, into 
the fram

ers.  M
uch to Steve’s surprise 

and delight the pieces w
ere revealed to 

be a rare D
am

ien H
irst sketch and five 

original L.S. Low
ry draw

ings.
 H

irst’s unique draw
ing w

as created 
in 1979, w

hen the artist w
as aged 

just fourteen.  Penned along the back 
includes a note and signature from

 the 
artist’s teacher, saying ‘G

ood effort!’ – 
clearly a very special piece, both then 
and now

.

Steve com
m

ented: “I w
as fascinated 

to see the D
am

ien H
irst sketch and 

excited to be w
orking on fram

ing 
such a unique article.  Just as I 
thought it couldn’t get any better 
m

y custom
er show

ed m
e the five 

Low
ry studies of various postures and 

poses. It w
as rem

arkable.  I knew
 it 

w
as im

portant to fram
e the various 

pieces using the best m
aterials and 

to m
useum

 standard.  C
onsequently 

m
y first port of call w

as A
rqadia to 

source m
y quality range of m

aterials 
and m

ouldings for these exceptional 
item

s.”

Steve chose a dark brow
n fram

e,  
w

ith a pale gold sight edge from
 the 

Larson-Juhl range, the double m
ounts 

w
ere m

ade from
 cotton m

useum
 

board. To ensure a subtle and classic 
appearance, a subtle V

-groove w
as 

chosen to surround each w
indow

, 
providing a contem

porary finish to  
each of the pieces.

A
 unique  
find 

A
lexander C

alder:  
Perform

ing Sculpture
Tate M

odern 
11 N

ovem
ber 2015 – 3 A

pril 2016

Tate M
odern presents the first m

ajor U
K exhibition 

of A
lexander C

alder (1898-1976) for over fifty 
years. C

alder w
as one of the truly ground-breaking 

artists of the 20th century and, as a pioneer of 
kinetic sculpture, played an essential role in shaping 
the history of m

odernism
. A

lexander C
alder: 

Perform
ing Sculpture brings together over 100 

w
orks to reveal how

 C
alder turned sculpture from

 
a static object into a continually changing w

ork, to 
be experienced in real tim

e. 
Entry cost: £16 - £18

T
he A

m
azing W

orld  
of M

C
 Escher

D
ulw

ich Picture G
allery

14 O
ctober 2015 – 17 January 2016 

The D
ulw

ich Picture G
allery is delighted to present 

the first m
ajor U

K show
 of w

ork by the great D
utch 

m
aster draughtsm

an, bringing together pieces w
hich 

m
ade him

 one of the m
ost fam

ous artists of the 
20th C

entury. The exhibition w
ill include w

oodcuts, 
lithographs, draw

ings, w
atercolours and m

ezzotints, 
as w

ell as exclusive archive m
aterial. 

Entry cost: £9

A
rthur M

elville
Scottish N

ational G
allery

10 O
ctober 2015 – 17 January 2016

This landm
ark exhibition is the first for over 35 

years devoted to the extraordinary art of A
rthur 

M
elville. It w

ill offer a com
prehensive survey of 

M
elville’s rich and varied career as artist-adventurer, 

O
rientalist, fore-runner of the G

lasgow
 Boys, painter 

of m
odern life and re-interpreter of the landscape 

of Scotland.
Entry cost: £7 - £9

A
rtist and Em

pire
Tate Britain
25 N

ovem
ber 2015 – 10 A

pril 2016

This autum
n Tate Britain presents a m

ajor exhibition 
of art associated w

ith the British Em
pire from

 the 
16th century to the present day. H

istoric w
orks by 

artists such as Joshua Reynolds and G
eorge Stubbs 

are show
n w

ith objects including Indian m
iniatures 

and M
aori artefacts, as w

ell as contem
porary 

w
orks by H

ew
 Locke and Sonia Boyce. Through 

this variety of artw
orks from

 a com
plex m

ix of 
traditions, locations and cultures the fragm

ented 
history of the Em

pire can be told.
Entry cost: £14 - £16
 T

he Fabric of India
V

&
A

 (V
ictoria and A

lbert M
useum

)
3 O

ctober 2015 – 10 January 2016

The highlight of the V
&

A
 India Festival, this is the 

first m
ajor exhibition to explore the dynam

ic and 
m

ulti-faceted w
orld of handm

ade textiles from
 India.

Entry cost: £14

Frank A
uerbach

Tate Britain
9 O

ctober 2015 – 13 M
arch 2016

Tate Britain’s exhibition, featuring paintings and 
draw

ings from
 the 1950s to the present day, 

offers fascinating new
 insights into his w

ork. The 
depth, texture and sense of space in a painting by 
A

uerbach m
akes standing in front of one a unique 

and unforgettable experience.
Entry cost: £14 - £16
 G

iacom
etti: Pure Presence

N
ational Portrait G

allery
15 O

ctober 2015 – 10 January 2016 

This m
ajor exhibition is the first to focus on 

G
iacom

etti’s portraits and covers the entire span of 
his career. The show

 includes im
portant paintings, 

sculptures and draw
ings w

ithin sections devoted 
to each of his principal m

odels, and illum
inates 

G
iacom

etti’s obsessive evocation of a hum
an presence.

Entry cost: £15 

G
athered Leaves: Photographs  

by A
lec Soth

Science M
useum

6 O
ctober 2015 – 26 M

arch 2016

The Science M
useum

 is delighted to announce 
that it w

ill present the first, m
ajor U

K exhibition by 
aw

ard-w
inning A

m
erican photographer A

lec Soth.
Entry cost: £8

D
iary  

D
ates



A Larson-Juhl company

From mouldings to mountboard, frames 
to glass (and everything in-between).
Whatever you're looking for, 
Arqadia gives you plenty of options.

Visit arqadia.co.uk to view our range.
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